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What We Will Cover Today 

 Introduction 

 Reaching the next generation 

 Why social media 

 Getting started 

• Twitter 

• Instagram 

• Facebook 

 What you need to know 



Who Are We Currently Reaching? 



The next generation is our future. 
How will we connect with them? 

• How are we going to reach them? 

•  add pic of millennials or kids on phone 



The Generations 

 Silent/Greatest Generation : 1927-1945 

 Baby Boomers: 1946-1964 

 Generation X: 1965-1980 

 Millennials (Generation Y): 1981-2000 



Who are these Millennials?  

 20-34 year-olds 
 Digital natives 
 Want to make the world a 

better place 
 More likely to favor 

environmentally-friendly 
policies 

 Identify with sustainability 
 Savvy about social media  

Pew Research Center 



Why Social Media? 

 It is growing (yep ~ there will be a graph!) 

 We can reach younger audiences 

 It can be done 24/7 

 It is a way for younger board 
members/friends to contribute 



Millennials Use More than Facebook 
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Mobile and Millennials Go Together  

eMarketer  

 Mobile use has 
grown every year 

 76% of social 
media time is 
spent on mobile 

 Millennials are the 
most mobile, i.e. 
smartphones  

 Social media sites 
can be exclusively 
mobile, ex. 
Instagram 
 
 



Getting Started 



Why Use 
Twitter 

CURRENT 
CURRENT 
CURRENT 

 

 



Twitter 

This is a Tweet  

from the USFWS 

Look at the blue 
highlighted 
writing 



Twitter 

This is a RT  

(re-tweet) 

 

 

This is a Reply 
 



Twitter 

Here is a great 
example of how 
we can link to 
our Region 
 



Twitter 

Great example 
of showing 
appreciation to 
their followers 
 



Instagram 
 

This is Instagram 

And it is only as 
an app on mobile 
devices 
•FYI  Roughly half of 
internet-using young 
adults ages 18-29 
(53%) use Instagram. 
And half of all 
Instagram users (49%) 
use the site daily. 

 

 
 



Instagram 

What is the 
heart for? 

What is the 
speaking circle 
for? 



Instagram 

Showing #ing 



Instagram 

More #’s  



Instagram 

Search on 
Instagram 



Facebook 
FYI Seniors 

For the first time, 
more than half of 
all online adults 65 
and older (56%) 
use Facebook. This 
represents 31% of 
all seniors 



What You Need to Know 

 It’s not that hard- Growth Mindset 

 Get buy in within your group/board 

 Commitment to do it – look for the motivation 
to do it 

 More widely accepted 

 Retweeting relevant information for your group 
(conservation, youth nature education, 
sustainability)  

 Creating content 

 



Refuge Friends Cheat Sheet 





Social Media Explained 

https://www.youtube.com/watch?v=EcmPEfu9oH8 



Questions and Discussion 



Appendix 



Explaining Weird Terms 

 # 

 Handle 

 RT 

 DM 

 Tweep 

 Avatar 

 Selfie 

 Viral 



Facebook 



Twitter 



Instagram 



LinkedIn 
•FYI College 

For the first time, 
the share of internet 
users with college 
educations using 
LinkedIn reached 
50%. 
 



Multiple Site Usage 

• FYI Multi-platform 
use is on the rise.  

52% of online adults 
use two or more 
social media sites, a 
significant increase 
since 2013 when it 
was 42% 

 



Multiple Site Usage 



Survey Methodology 

• The PSRAI September 2014 Omnibus Weeks 2 and 3 
obtained telephone interviews with a nationally 
representative sample of 2,003 adults living in the 
continental United States. Telephone interviews were 
conducted by landline (1,002) and cell phone (1,001, 
including 594 without a landline phone). The survey was 
conducted by Princeton Survey Research Associates 
International (PSRAI). Interviews were done in English and 
Spanish by Princeton Data Source from September 11 to 
14, 2014 and September 18 to 21, 2014. Statistical results 
are weighted to correct known demographic discrepancies. 
The margin of sampling error for the complete set of 
weighted data is ± 2.5 percentage points. 


