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Corporate Fundraising for “Friends” Organizations 

How do corporations give? 

• About 60% via corporate foundations 

• About 40% vis direct cash from the corporation 

Corporation Foundations are . . .  

• A lot like private foundations and should be pursued pretty much like a private 

foundation is pursued. 

Why do corporations give directly . . .  

• To influence public policy 

• As a form of marketing 

o General standing in the community 

o Targeting a specific type of customer 

• To maintain stakeholder support 

o To retain quality employees 

• To strengthen business relationships with nonprofits 

The size of the corporation matters . .  . 

• Very small behave most like an individual major donor and will mostly give for 

mission-reasons not business. 

• Small-to-medium are most likely to give for marketing purposes if the manager is 

a decision-maker and for public policy reasons if the owner is still involved. 

• Larger organizations are most likely to give for public policy or marketing 

purposes, using more formal processes. 

Don’t only focus on events 

• Some corporate donors will be as interested (or more interested) in sponsoring 

activities as they are events. 

Just as with foundation fundraising, personal relationships are critical 

• So put time into identifying existing relationships 

• And building relationships by recruiting them as volunteers or advisors 
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Asking corporations 

• Start with a short conversation 

• Submit a request in writing (their format or short letter) 

• Be prepared for meeting, but they are less likely to invite it than a foundation. 

• Follow up with a phone call.  Don’t assume that a non-response equals no.  

Cultivating corporations 

• Report back on success.  If the corporation is giving at the major donor level, 

don’t just send them the standard major donor update.  Report back to them 

individually. 

• Ask for (more) advice 

Don’t forget employee matching contributions 

• Research what businesses in your area offer them. 

• Mine your donor email list for donors with the corporate domain as the email 

address. 

• Remind all your donors that these programs exist. 

 

 


